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ECON 151
Microeconomics
This course develops and applies economic models to understand
the behavior of firms and consumers in the marketplace. The
course explores microeconomic concepts such as demand and
supply, market structures and pricing, market efficiency, public
goods, externalities, and equilibrium. Combining knowledge from
microeconomics and game theory, students will study interactions
among firms and consumers given a wide range of market
conditions, regulatory regimes, and competitive landscapes.
Lecture: 3 Lab: 0 Credits: 3
Satisfies: Social Sciences (S)

ECON 152
Macroeconomics
This course exposes students to the economic framework for
understanding global and national macroeconomic events. Students
will learn the aggregate demand-aggregate supply (AD-AS) model
and its related components to understand and evaluate monetary
and fiscal policy. The course will provide an introduction to national
income theories and models describing economic fluctuations
and growth, money and banking, and international economics. In
addition, the course will explore macroeconomic concepts including
inflation, unemployment, trade, and economic growth.
Lecture: 3 Lab: 0 Credits: 3
Satisfies: Ethics (E), Social Sciences (S)

ECON 211
Introduction to Economics
The determination of output, employment and the rate of inflation.
Topics include a broad-based discussion of the controversies in
macro-economics, the appropriate use of fiscal and monetary policy,
the effects of a budget deficit, determination of the rate of exchange,
and the trade deficit. Offered in fall and spring. ECON 211 should
not be taken by business majors, economics majors or economics
minors.
Lecture: 3 Lab: 0 Credits: 3
Satisfies: Social Sciences (S)

ECON 251
Introduction to Econometrics
This course develops the theory and applications of regression
analysis, which is the primary tool for empirical work in economics.
The majority of the course will be devoted to (i) the derivation of
econometric theory results, and (ii) their applications to particular
problems in the analysis of economic data. The first few lectures will
review the pertinent material from Business Statistics (BUS 221).
Students should be comfortable with the basic concepts of
probability theory and statistical inference, and, more generally,
with mathematical derivations. Topics will cover simple and
multivariate linear regression analysis, assessing regression results
when using panel and cross-sectional data, instrumental variable
regression, running experiments and quasi-experiments, identifying
misspecification problems, non-linear regressions, and big data
analysis.
Prerequisite(s): BUS 221 or PSYC 203
Lecture: 3 Lab: 0 Credits: 3
Satisfies: Social Sciences (S)

ECON 311
Intermediate Microeconomics
The purpose of this course is to introduce students to some of
the quantitative and analytical techniques and modeling tools
used in microeconomics. The course covers price determination
and its role in directing consumption, production and distribution
under both competitive and non-competitive markets, and an
introduction of quantitative models of productivity and economic
growth. The course is designed for students that have some
knowledge of calculus and have taken an introductory economics
course. ECON 211 or ECON 151 is a prerequisite for this course.
We will study consumer and producer theory, competitive market
equilibrium, and general equilibrium. Subsequently, we will look at
monopolistic markets. Students will be introduced to the game-
theoretic approaches of modeling strategic behavior in markets with
only few competitors. The main objective of the course is to help
students develop analytical and modeling capabilities in order to
think about economic problems in a systematic manner and derive
economically-sound intuitions and solutions.
Prerequisite(s): ECON 211 or ECON 151
Lecture: 3 Lab: 0 Credits: 3
Satisfies: Social Sciences (S)

ECON 312
Intermediate Macroeconomics
This course examines the functioning of the aggregate economy,
beginning from basic aggregate data measurement and concepts.
Given a review of macroeconomic definitions, the course moves to
examining the classical macro equilibrium for an open economy.
The course then takes both a short and a long-term view of the
economy, and aims to help students understand how modern
macroeconomics can shed light on facts such as business
cycles, economic growth, unemployment, and money. The course
then evaluates the scope for policy interventions to improve
macroeconomic performance.
Prerequisite(s): BUS 221 or (PSYC 203 and ECON 152) or ECON 211
Lecture: 3 Lab: 0 Credits: 3
Satisfies: Social Sciences (S)

ECON 382
Business Economics
Course Goal: To introduce fundamental topics in microeconomic
analysis and industrial organization, and the analytical tools used
to study them; to provide economic intuition and to strengthen
understanding of a variety of market conditions and market forces. •
Why are markets commonly believed to be the best way of allocating
resources and organizing economic activity? •Why do governments
intervene in markets and regulate them in fundamental ways?.
Prerequisite(s): ECON 151 or ECON 211
Lecture: 3 Lab: 0 Credits: 3
Satisfies: Social Sciences (S)
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ECON 383
Sports Economics
The purpose of this course is to introduce students to the
economics of sports, which includes budgeting and financing for
professional teams, leagues, and sports stadiums and venues. The
course will give students a basic understanding of the concepts and
skills needed to evaluate the different intricacies of sports business
along with special topics covered such as esports, social media,
and diversity, equity, and inclusion and how they impact the current
sports market. Emphasizing current sports relate articles and case
studies students will develop an understanding of the intricacies
and nuances of the sports business industry and why it is different.
Students will combine the skills and knowledge in application in
both the midterm and final projects. Guest speakers will also be
brought into class to speak on behalf of real world experience and to
offer advice for those looking to break into the sports industry.
Lecture: 3 Lab: 0 Credits: 3
Satisfies: Social Sciences (S)

ECON 391
Upper-Level Social Science
Lecture: 0 Lab: 0 Credits: 3
Satisfies: Social Sciences (S)

ECON 392
Upper-Level Social Science
Upper level social science course.
Lecture: 3 Lab: 0 Credits: 3
Satisfies: Social Sciences (S)

ECON 423
Economics of Capital Investments
This course explores the valuation of proposed capital investments
in both the public and private sectors. Students will learn how to
determine the relevant cash flows associated with a proposed
capital investment. Then, they will subject these cash flows to
analysis by three major decision models that incorporate time value
of the following money concepts: Net Present Value; Equivalent
Uniform Benefit/Cost; and Internal Rate of Return. Students will also
learn how to incorporate income taxes, inflation, risk, and capital
rationing in the analysis of a project.
Lecture: 3 Lab: 0 Credits: 3
Satisfies: Social Sciences (S)


